
 
ADVANTAGE TRAVEL PARTNERSHIP MEMBERS  

TO HAVE EXCLUSIVE USE OF ADVANTAGE CONNECT 

A new interactive, web quotation and booking service  

 

London, 14 September 2018 – Advantage Travel Partnership (Advantage), the UK’s largest 

independent travel agent consortium has launched an internet-based interactive booking and quoting 

tool – Advantage Connect – to offer leisure members a personalised quote and holiday booking 

webpage platform. Advantage have agreed an exclusive partnership to utilise Snowstorm’s technology 

in the UK, which provides members’ customers with a unique, fuss-free quote and booking process.   

 

The Advantage Connect platform enables agents to create a booking quotation through a personalised 

webpage, with a secure dedicated URL only the customer can access. The interactive webpage 

incorporates rich content from Arrival Guides, the world’s leading network of high quality destination 

information, to bring quotes to life. Clients and agents can then collaborate in real time through an 

online chat function helping to create a personalised online customer service experience.  

 

A client can also invite the rest of their travelling party to view and collaborate in the planning of the 

itinerary. Clients will be able to use access to their dedicated website to request additional travel 

quotes, which the agent can manage through their agent dashboard. Once the agent finalises a 

booking, travel documents will be uploaded to the customers’ webpage for clients to download at 

their leisure. A group of Advantage members have helped steer the design and functionality of the 

platform to make sure it is built around the needs of front line sales teams.   

 

David Forder, Head of Marketing, Advantage Travel Partnership, commented; “We are excited to have 

developed with Snowstorm, Advantage Connect; a new customer communication platform that allows 

the agent and their clients to collaborate on a travel booking, in a convenient, digital way. 

 

“The system addresses two major factors in the booking cycle. Firstly, that email, while useful, is not 

always the ideal channel for selling due to limitations in how content and imagery is displayed. 

Secondly, the dashboard enables the agent to keep track of which quotes have been provided and 

how the customer is interacting with the quote, all of which should help to increase conversion rates.  

We’re using technology to help our members increase their productivity and improve engagement 

with their customers, both young and old.” 



 
Advantage Connect is available to members from 14 September 2018. 

 

ENDS 

For further media information please contact Lauren Williams, Phil Harper or Jess Connan on 

bgadvantage@finnpartners.com / +44 (0) 207 326 9880  

 

Note to editors: Advantage Travel Partnership is the UK’s largest independent travel agent 

partnership. Advantage leisure and business travel agents who are part of the group are each 

independently owned, but as a collective they produce over £4.5bn of travel sales each year, making 

members experts in every aspect of the travel industry.  
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