
 
SILVER TRAVEL ADVISOR AND ADVANTAGE TRAVEL PARTNERSHIP  

ANNOUNCE EXCLUSIVE COLLABORATION   
 

Partnership will launch early 2018 with the creation of the first bespoke Silver Travel Advisor 
magazine 

 
November 2017, London – Silver Travel Advisor, the award-winning consumer website providing 
travel advice and information for mature travellers, has partnered exclusively with Advantage Travel 
Partnership to offer members support, knowledge and expertise in the over 50s market. As the UK’s 
largest consortium for independent travel agencies, Advantage members’ service a wide range of 
consumers, including millennials, families, couples and single travellers. However, the demographic 
that resonates particularly well with their members is the mature market. 
 
The collaboration with Silver Travel Advisor will launch in early 2018 with the creation of a bespoke 
Silver Travel Advisor magazine that will be distributed to Advantage members and their customers. 
The magazine will offer insights in to the latest travel trends for the over 50s, as well as editorial 
articles, helpful hints and advice.  
 
Paula Lacey, Group Commercial & Membership Director, commented “The synergy between 
Advantage and Silver Travel Advisor is undeniable. With 35 per cent of the UK population aged 50 plus, 
our members have shown that this market is an important one to them as their businesses naturally 
attract this age group.  We are excited to be taking the first step in what will be a long-term and close 
partnership with Silver Travel Advisor.” 
 
“Silver Travel Advisor delves deep into the over 50s market. We have a wide-ranging offering, from 
tangible consumer travel advice by our expert travel writers, to the creation of insightful research, and 
training on how best to communicate and interact with this growing segment. We are thrilled to be 
building a strong bond with Advantage to share our understanding of this market with their members 
and to help inspire them and their customers to choose and enjoy the best travel experiences.” 
explains Debbie Marshall, Managing Director, Silver Travel Advisor.  
 
Long-term, Advantage Travel Partnership and Silver Travel Advisor will expand the collaboration to 
include training for Advantage members on how to best service, advise, sell and market or advertise 
to the over 50s. Upon completion of training, Advantage will give members a soon-to-be-launched 
official accredited Silver Travel Advisor status.  
 
Advantage will also work with Silver Travel Advisor to conduct in depth research into the mature 
traveller market, that will utilise both Advantage’s insights and Silver Travel Advisors chartered 
marketing expertise. The research will provide new understandings of the segment to aid Advantage 
members in expanding their businesses.  
 
Advantage Travel Partnership (www.advantagemembers.com). 
Silver Travel Advisor (www.silvertraveladvisor.com)   

 
ENDS 

 
For further information about Advantage Travel Partnership please contact Lauren Williams 
(advantage@brightergroup.com) +44 (0) 20 7 326 9880 
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Note to editors: Advantage Travel Partnership is the UK’s largest independent travel agent 
partnership. Advantage leisure and business travel agents who are part of the group are each 
independently owned, but as a collective they produce over £4.5bn of travel sales each year, making 
members experts in every aspect of the travel industry.  
 
WIN is a select group of corporate travel specialists working together to provide a superior service to 
international clients.  They provide local service excellence using global products and technology to 
build a truly Locally Global solution.  There are around 6,000 travel agent members in over 70 countries 
worldwide.  Not sure what this paragraph relates to in the release? 
 
Silver Travel Advisor offers high quality information, reviews and advice through a range of platforms 
- website, e-newsletters, printed magazine, social media and a radio show - about travel and holidays 
which is specifically of interest to older travellers, backed by personal service from a team of mature 
travel industry professionals. It has an engaged community approaching 80,000 members. 
 


